Building Alliances for Co-Production Social Inmovation

Social Services
e Developmental
programs
e Home-based support
e Elderly, youth & child

Faith-based Organizations

e Congregations and
members

e Sponsorship of events

e Listen and invite

Organizations carry out

mission and increase impacts

in community

Community Centers
Provide activities, give credits
for:

e  Skills training,

;aze ine & e Classes and workshops

)

! F)rlng e  Peertutoring/ ESL, etc
enrichment

Enlist persons to help each
other and build community

Juvenile/Criminal Justice

e  Youth courts —jury of
peers and learning

e  Drug/STD prevention,
education, treatment

e Homecomer return,
support, references

e Informal support
networks for persons

Help integrate these persons

into community, build skills,

create success experiences

Arts Organizations
e  Artists working in community
— after school, community
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Co-Production Possibilities |

Connecting members, different |

organizations and sectors for
needed services, weaving

relations, creating community
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e  Child and youth care

e Sports and games

e  Group events

e Host clubs

Facilitate interaction,
involvement, interdependence

Local Business
e  Accept credits,
discounts or coupons
e Participate in

Public & Private Institutions

Schools
Cross-age tutoring, mentoring
and support activities

City
Accept for bus tickets

Sponsor community events
Volunteer programs and roles

County
Supplement social and city
services
Community and group

. mentorin i
centers, projects, workshops, & affairs/events
courses and training * Supplement wages Volunteer programs and roles
Art8sts earn, youth learn, more ® -Use 'Iocal SOHIECE Other
services
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Stretch public funds by enlisting
TimeBank members, increase

Link businesses with
non-profits, boost
business and loyalty
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